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Prior to last summer, my work experiences were not closely related to my Public 
Relations major. I found it difficult to obtain an internship or job in my field as a freshman and 
sophomore in college. I was fortunate to obtain an internship at McKesson Corporation in San 
Francisco during the summer after my junior year. It is a Fortune 15 corporation that focuses 
primarily in healthcare and pharmaceuticals. It is a business-to-business operation. 

I worked in the Corporate Marketing department that was directly involved with the 
Public Relations and Crisis Communications team. I was able to witness how a corporate 
marketing department operates in a large corporation and found that I was intrigued by the work 
that the brand team performed. Changing the brand, creating awareness and implementing the 
new brand throughout the company, piqued my interest. While working on a brand team in a 
company, one is able to promote the brand, create awareness through multiple facets and use the 
strategies that I have learned in my classes.   

I am open to working in a public relations agency setting but would prefer to work in a 
company that is relatively large in size. I like the structure of large corporations. Each 
department is in charge of one of the multiple facets of the company that makes it complete. I 
enjoy teamwork and am enticed by working for one company rather than with many different 
accounts.  

As social media has started to take a larger place in the public relations world, I have 
tried to become more acquainted with it. I use Facebook more than any other social media tool. I 
utilize and enjoy all of the different aspects of it. One is able to post statuses, check out others 
photos and stay up to date with pressing news as well as silly updates from old friends and new 
acquaintances.  

I opened a LinkedIn account over a year ago and have not done much with it since I 
created it. I originally did not think to make use of the tool because I did not think my job 
experience would appeal to future employers. Although I have had two internships now and feel 
more confident in my work, I still have not utilized the tool yet.  

Twitter has been a struggle for me to use regularly. I have a Twitter account that is dry. I 
am concerned that if an employer were to search me on Google and run into my Twitter that it 
would be an employment deterrent. I do not know yet how to professionally utilize this social 
media tool.   

I would like to make the most of the social media tools available to the general public and 
utilized by the business world.  I feel that it is imperative to regularly use them in order to 
expand professional connections and relationships and to establish a good work reputation. 
Creating a positive presence through social media would make available a professional profile on 
myself that could be found when doing a general search on me via the internet. As I previously 
said, I would like to strengthen my existence on LinkedIn and Twitter.  

Through LinkedIn, I would like to make sure I am connecting to people that have a role 
in the corporate world. I would connect with potential employers in a professional manner. As 
my job search becomes more vigorous in the next few months, I hope to have connected and 
messaged professionals that work in areas in which I have interest.  



I predict that Twitter will be a bit more difficult for me to utilize on a regular basis.  I 
would want to make sure that I am tweeting professionally but with a twist of my personality. 
Tweeting a few times every day means that I will have to keep current with the news in the 
corporate world as well as share other relevant and appealing notes with my followers.  

I hope to connect with professionals as well as other individuals with whom I interact on 
a regular basis such as students, teachers, co-workers and people who share similar interests to 
me.  As I grow in the professional world, I foresee the presence of social media tools broadening 
as my educational and work experience grows over the next year.  

I am planning on using social media to further explore my interest in brand marketing 
through creating informational content, building relationships with professionals, listening to and 
learning from outside news sources in my field of interest, and thereby establishing my 
reputation and creating a strong network of contacts for future job opportunities.  

 
Strategy 1: Listening to and learning from outside news sources 

• As the first step to my social media plan, it is most important to listen to what the 
professionals are saying about the industry that interests me.  With respect to the 
corporate world, determine the tools that they use to get the word out for their activities 
and events that are happening on a daily basis.  

o Subscribe to 20-25 blogs related to large corporations that are of interest to me  
o Regularly look at the tweets and followers of 20 large corporations on Twitter  
o “Like” large Fortune 500 consumer corporations on Facebook that are of interest 

to me and get their status updates and posts on my newsfeed  
o Look at the backgrounds of 20 companies that interest me on LinkedIn to 

determine the types of people with whom they are connecting, etc.  
• Tracking my success:  

o Allowing myself to be open to new ideas while looking into the social media tools 
that the corporations use  

o Making sure that I subscribe to 20-25 blogs 
o Following 20 corporations on Twitter 
o “Like” 20 corporations on Facebook 
o Looking into the backgrounds and connections that 20 corporations have made on 

LinkedIn 
Strategy 2: Building relationships with professionals 

• As the school year comes to an end, I want to be connected to a large number of people in 
the professional world. It is important to me that they are in fields that relate to what I 
want to do but also in related fields that have an impact on the communication world. By 
using Twitter, Facebook, LinkedIn and my blog, I will build relationships with 
professionals through the social media tools I am outlining as my strategies.  

o Comment on professional bloggers posts that are relevant to my field of interest.  
A relationship might develop if they notice I am commenting on their blog 
regularly-2 times a week 

o Follow businesses that I am interested in on Twitter. Tweet the businesses about 
different aspects of their company to show that I am educated on their activities-2 
times a week 



o “Like” large Fortune 500 consumer corporations Facebook pages and write on 
their wall or comment on their posts if I have something informational to add-2 
times a week 

o Connect with one new company per week on LinkedIn. Look for connections 
with professionals in my field of interest  

• Tracking my success:  
o Commenting 5 times a week on professional blogs and getting 1 comment on my 

blog 
o Tweeting or mentioning corporations 3 times a week and getting 1 retweet 

response in return 
o Writing on the walls or comment on corporations’ posts on Facebook and having 

one other person comment about my post 
o Connect with one new company per week and having them connect with me in 

return  
Strategy 3: Creating content  

• To get my name out in the social media world, I want to start creating content on three 
social media outlets: Twitter, Facebook, and LinkedIn. My blog will be the area that has 
the most action with frequently updated content. The content will be related to corporate 
lifestyles, focusing on the public relations and brand marketing aspects of the 
corporations.  

o Updating my personal blog with at least two posts per week with content that is 
of interest to me with a specific focus on my corporate career interest 

o Be more consistent with my Twitter account. I will make sure that I am updating 
my Twitter by tweeting at least 3 times a day on issues that are of interest to me 
including career and personal interests.  

o Updating Facebook statuses that relate to my general area of interest and visit any 
large corporations pages and comment on issues/comments that catch my 
attention-3 times per week 

o Updating my LinkedIn on a regular basis with new job experience information 
that I have-whenever it is necessary  

• Tracking my success:  
o Number of subscribers and comments on my blog rising every week 
o Obtaining more followers and retweets on Twitter 
o People commenting on my Facebook comments and posts on corporations’ walls 
o Companies initiating connection with me instead of me contacting them first 

 Blog: 
• My blog is going to be a corporate informational blog. Corporations in every industry 

will be noted at least once. It will document the public relations tactics that corporations 
use to create awareness of their brand and the other usual corporate activities. My blog 
will be a combination of photographs, news clips, and written content. I want to delve 
into the specifics of promoting a brand through marketing, communications, and public 
relations tactics. My focus will primarily be consumer-based corporations but there might 
be some business-to-business corporations as well.  

• My blog will have an introduction post indicating the topic of my blog. My readers will 
be informed in the first post which subjects that my blog will cover. It will have 
approximately one page with general information on me as well as information on what 



the blog will contain. It will have a Code of Ethics. It will have at least two posts per 
week (one being a response from Kelli and Mandy) and the other one of my choice. Each 
post will have at least one image and one link.  

• I will track my success through the number of subscribers that I have as well as the 
comments that I get on each post.  

 
Calendar:  
 
Week Blog Topic/To-Do Twitter Facebook LinkedIn 

2 -Food Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet three 
times per day 
-One RT 
-One new 
follower  

-“Like” 2 new 
corporations 
-Comment on 
one corporation  

-Connect with 
one new 
company 

3 -Beverage Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet three 
times per day 
-One RT 
-One new 
follower 

-“Like” 2 new 
corporations 
-Comment on 
two 
corporations 

-Connect with 
one new 
company 

4 -Shoe Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet four times 
per day 
-Two RT’s 
-Tweet a picture 
-One new 
follower 

-“Like” 2 new 
corporations 
-Comment on 
three 
corporations 

-Connect with 
one new 
company 

5 -Makeup Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet four times 
per day 
-Two RT’s 
-Tweets 
corporate related 
-One new 
follower 

-“Like” 2 new 
corporations 
-Comment on 
four 
corporations 

-Connect with 
one new 
company 

6 -Clothes Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet five times 
per day 
-Two RT’s 
-Tweets 
corporate related 
-One new 
follower 

-“Like” 2 new 
corporations 
-Comment on 
five 
corporations 

-Connect with 
one new 
company 

7 -Jewelry Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 

-Tweet five times 
per day 
-Two RT’s 
-Tweets 
corporate related 

-“Like” 2 new 
corporations 
-Comment on 
six corporations 

-Connect with 
one new 
company 



another blog -One new 
follower 

8 -Car Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet five times 
per day 
-Two RT’s 
-Tweets 
corporate related 
-One new 
follower 

-“Like” 2 new 
corporations 
-Comment on 
seven 
corporations 

-Connect with 
one new 
company 

9 -Technology Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet five times 
per day 
-Three RT’s 
-Tweets 
corporate related 
-One new 
follower 

-“Like” 2 new 
corporations 
-Comment on 
eight 
corporations 

-Connect with 
one new 
company 

10 -Travel Industry 
Corporation 
-One response post to 
Kelli and Mandy 
-One comment on 
another blog 

-Tweet five times 
per day 
-Three RT’s 
-Tweets 
corporate related 
-One new 
follower 

-“Like” 2 new 
corporations 
-Comment on 
nine 
corporations 

-Connect with 
one new 
company 

 
  
 
 
 


